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Mediebarometern 2024 &r en undersdkning av den svenska
befolkningens medievanor. Mediebarometern genomférs av
Nordicom vid Géteborgs universitet i samverkan med Bonnier
NORDICOM 9
ORDICO News, Géteborgs-Posten, Mediemyndigheten, Sveriges Radio,
Sveriges Television och Sveriges Utbildningsradio.
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ACCESS: Media Equipment in Households, 9-85 years, 2024 (per cent)
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ACCESS: Subscriptions, 9-85 years, 2024 (per cent)
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MEDIA DAY: Daily reach, 9-85 years, 2024 (per cent)

TV/Online video services (total) [N 96
Social network services (total) NN 84
Radio (total) " 78
Newspaper (total)  INEE— 6
Recorded music (total) NNl 63
Book (total) [ 51
Magazine / periodical (total) NG 35
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MEDIA DAY: Daily reach for different platforms, 9-85 years, 2024 (per cent)

TV/ Online video (total) I 96
TV, streamed 67

Television, tv set 51
Youtube 47

Social network services (rotal) G 54
Facebook 60

Instagram 58

Radio (total) [ 78
Radio, radio set 70
Podcast 29
Online radio 23

Newspaper (total) [N 66

Digital newspaper 58
Newspaper, printed 20
Recorded music (total) I —— 63
Streamed music 59
CD/ vinyl record 9

Book (total) . 51
Book, printed 38
Audio book 15
E-book 7

Magazine / periodical (tota) NI 35

Digital Magazine 18
Magazine, printed 22
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